
E-COMMERCE 

Topic 9 

Pg. 67-71 



E-SHOPPING  

VS 

TRADITIONAL SHOPPING  





Key 



Discuss 

 Have you ever bought anything online?  

 What concerns do you have when buying online? 

 Do you prefer to do shopping online or in traditional 
stores? Why?  

 How has the COVID-19 pandemic affected the way 
people shop?  

 Will e-shopping completely replace traditional 
shopping in the future? Why (not)? 

 Describe the process of online shopping by using an 
example.  



Fill in the sentences: 



Key  



Singles’ Day 



Read the text about the Singles’ Day and 

answer the questions below:  



Key 



Watch the video 

https://www.youtube.com/watch?v=jF7D1bNCZ04 

  

and match the figures and dates with what they refer to: 

https://www.youtube.com/watch?v=jF7D1bNCZ04


-a business model that lets firms and individuals 
buy and sell things over the internet.  

- operates in the following major market 
segments: 

Business to business 

Business to consumer 

Consumer to consumer 

Consumer to business 

 

 

E-COMMERCE 



Match the acronyms with their meanings and 

definitions on the following slide: 

 



B2B 
(business-to-business-to-

consumer) 

- a business that has a 

physical store location and 

offers a face-to-face 

experience.   

B2B2C  (brick & click store)  

a market condition under which 

one business commercially 

interacts with another.  

 

B2C  (business-to-business) 
- the business model of a 

company selling directly to 

customers.  

B&C store (brick and mortar business) 

- the business model of a B2B 

company either reaches other 

firms where there is known 

engagement with customers or 

goes directly to consumers 

themselves. 

B&M  (business-to-consumer)  

- a retail outlet or business with 

at least one physical location 

and at least one ecommerce 

enabled website. 

 



Key  

 B2B (business-to-business) - a market condition under which one 
business commercially interacts with another. Some well-known 
examples include Slack, Salesforce, FedEx, and Oracle. 

 B2B2C (business-to-business-to-consumer) - the business model of a 
B2B company either reaches other firms where there is known 
engagement with customers or goes directly to consumers themselves. 

 B2C (business-to-consumer) - the business model of a company 
selling directly to customers. Such companies as Amazon, Apple, and 
Nike work B2C. 

 B&C store (brick & blick store) - a retail outlet or business with at 
least one physical location and at least one ecommerce enabled 
website. 

 B&M (brick and mortar business) - a business that has a physical 
store location and offers a face-to-face experience.   

 



Fill in the following text with the appropriate 

vocabulary on the following slide: 

 



B2B         commercial transactions        visual storefronts       electronic communication     

‘bricks and mortar’     goods and services        B2C       e-tendering     

non-commercial transactions        electronic commerce       C2C  

E-commerce or [1] describes [2] which take place using [3] 

methods such as the Internet. It takes many different forms, 

such as the sale of [4] between businesses ([5]), or form 

business to consumers ([6]). For many retail companies, [7] 

are being replaced by [8] on the Internet. Consumers can 

also sell to other consumers ([9]) using online auction sites. 

These sites display the goods for sale. Governments are 

using [11] for procurement and increasingly they are using 

the same technologies for [12], such as submitting 

government forms or providing info. 



 E-commerce or ______________describes 

________________which take place using 

________________ methods such as the Internet. It 

takes many different forms, such as the sale of 

______________ between businesses 

(______________), or form business to consumers 

(______________). For many retail companies, 

______________are being replaced by 

______________on the Internet. 

electronic commerce 

commercial transactions 

electronic communication 

goods and services 

B2B 

B2C 

‘bricks and mortar’ 

visual storefronts 



Consumers can also sell to other consumers 

(______________) using online auction sites. These 

sites display the goods for sale. Governments are 

using ___________________for procurement and 

increasingly they are using the same technologies for 

___________________, such as submitting 

government forms or providing information. 

 

C2C 

e-tendering 

non-commercial transactions 



Get an electric shock to stop 

buying things  

 pg. 69-70 



Warm up: 

 Can credit cards be dangerous? 

 

 How could electric shocks benefit us in the following 

situations:      shopping      eating      driving 

                       sleeping       studying   working 

 

 Rank the following as effective ways of saving 

money:     invest       stay at home      stay single 

                  make a budget      walk everywhere 

                  buy used goods      no chocolate 



Read the text and decide whether these 

statements are True or False: 

1. The electric shock device helps us to save money. 

2. The device is connected to our bank-account. 

3. The wristband gives people a 2,550-volt shock. 

4. Banks in Britain have not given any of the wristbands 
to costumers. 

5. The wristbands are part of the Internet of Things. 

6. Shoppers don’t like the idea of the wristband. 

7. The wristband is no good for people with no willpower. 

8. A CEO said people always look at how much money 
they have  in the bank. 

T 

T 

F 

T 
T 

F 
F 

F 



Match the following synonyms from the 

article: 

1. firm 

2. product 

3. linked 

4. delivers 

5. so far 

6. idea 

7. rather 

8. spending 

9. willpower 

10. weak 

1. prefer to 

2. until now 

3. item 

4. poor 

5. purchasing 

6. self control 

7. company 

8. gives 

9. concept 

10. connected 



Skim the text and answer the reading 

comprehension question on page 70: 

1. Where is the company that developed the wristband from? 

The company that developed the wristband is from Britain. 

2. What is Pavlok linked to? 

It is linked to a customer’s bank account. 

3. How strong is the shock that the wristband delivers? 

 255-volt electric shock 

4. What kind of businesses does the Pavlok maker want to 

work with?  

Pavlok wants to work with banks. 



5. What is the Pavlok part of? 

The idea that everything will be connected to the Internet –  

the Internet of Things 

6. Who is David Webber? 

The CEO of Intelligent Entertainments  

7. What might shoppers get a shock at seeing? 

They might get a shock at seeing their credit card bill. 

8. What might people who can’t stop spending not have? 

  They may lack willpower. 



Study the compound nouns on page 102 

and complete exercise 1 and 2: 

 pg.102. ex. 35.1. 

 

 

 pg.102. ex. 35.2. 

 
1. silicone chip 

 

2.   web portal 

 

3.   control panel 

 

4.   recording head 

 

5.   address bus 

1. Mail merge 

 

2.   add-on 

 

3.   self-test 

 

4.   search engine 

 

5.   software engineer 



Study page 102  

and complete exercise 35.4. 

 Key: 

1. 

2. 

3. 

4. 

5. 

6. 

voice-activated 

stand-alone 

menu-driven 

hands-free 

object-oriented 

space-saving 



Study the collocations on page 104 

and complete exercises 3 and 4: 

 Pg.104. ex. 36.3.  Pg.104. ex. 36.4. 

1. outgoing 

2. instant / install / into 

3. CDs 

4. stream 

5. real 

6. freely 

7. into / onto 

1. internet 

2. electronic 

3. virtual 

4. high-speed 

5. data 

6. online 

7. interactive 

8. emails 

9. Web 


